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Rising power of the EU and European Parliament

- Increasing impact on people's lives
Falling voter turnout for European Parliamentary elections
(1979-2014)

- Particularly among younger voters



Context Analysis

Voter turnout in the European Parliament elections
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Context Analysis

Rising power of the EU and European Parliament
- Increasing impact on people's lives
Falling voter turnout for European Parliamentary elections
(1979-2014)
- Particularly among younger voters
Contributing to democratic deficit
- Reduced representativeness, legitimacy, and

accountability.



Social Media
& Elections

Social Media:
- A significant force in democratic processes

- Cost-effective, fast-spreading, far-reaching

Risks to elections:
- Manipulative advertising
- Disinformation (‘fake news’)

- Interference from foreign governments




YOou&EU: Our Campaign

The EU impacts your life #haveasayinhow
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YOU&EU: OUR CAMPAIGN



https://www.youtube.com/watch?v=mGDKKOAj6qY

EXPENSES
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VIDEOS
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BLOG POSTS

VIDEO VIEWS







EUROPEAN PARLIAMENT VS. e
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1.VOTING INFORMATION




2. CAMPAIGNERS’ SUMMIT
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2. CAMPAIGNERS’ SUMMIT




3. SOCIAL MEDIA CONTENT
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4. REGULATING
POLITICAL ADS

Thomas Pierre Gidney (10084339... w
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w You&EU: Roaming Video - Views FRA Travellers @ Not delivering
Not approved

»

» You&EU: Shop Video - Views FRA Shop/Food/Coo @ Not delivering

Not approved

) You&EU: Collage 4 Video Views - Copy @ Not delivering
9 Not approved

+ You&EU: Shop Video - Views FRA pro-EU @ Not delivering
Not approved




4. REGULATING
POLITICAL ADS




A. Voting Information

B. Campaigners' Summit
C. Social Media Content

D. Regulating Political Ads

Taken together we argue these initiatives will yield greater

accountability, legitimacy and representativeness.
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